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The value of a customer
You've already paid for them

It's 6-7 times more expensive to gain
a customer than to retain a customer?

They spend more
Repeat customers spend 67 percent more 2
They are your referral engine

After 10 purchases, a customer has
already referred up to 7 people 2

Sources:
1. Flowtown, 2010
2. Bain and Company

Copyright © 2011 Constant Contact, Inc. 3
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Why Email?

“ Because almost everyone your business
needs to reach reads it:

= 94% of Internet users between the ages of 18 and
64 send or read emalill

= An even higher number of users ages 65 or older do the same

ﬁ- 61% Use a social networking site

= 147 million people across the country use email,
most use it every day

Sources: Pew Internet and
American Life Project 2010
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why Email?

" |t's cost-effective: Direct mail vs. email

= For the same response, direct mail costs 20 TIMES
as much as email 1

= Email ROl is the highest when compared
to other internet marketing mediums 2




Using an Email Service Provider
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From: USTA Central AZ [larry@phoerizxtennis, com] Sent:  Thu 10f12/2006 9:38 AM

“Email Service Providers
automate best practices

= Provide easy-to-use templates
USTA Central Arizona

News & Evenls

= Reinforce brand identity
USTA Central arizona hopes you find these email messages

informative and useful. Please use the "Forward email" link
Paseo Racquet Center at the bottom of this page to inwite all of your fellow tennis
Hosts Kia Amateur players, fans, and enthusiasts to subscribe to our free e-
Australian Open newsletter.

- Email addressed to recipient T ——

to Gold Key Racquet Club Paseo Racquet Center Hosts Kia Amateur Australian Open

O n Iy October Events Win a chance to go to the 2007 Australian Open!

This singles tournarnent
5 is for Men & Women
over 25 and is a regional
. - souTHwEST Usa qualifying
n M | t dd - Aeria’ tournament. Events will
an ag e IS S a I n n eW be held on October 6-8,

click to visit 2006 at Paseo Racguet

subscribers, handling bounce- Eotondarac e

Prudhomme at (623}
backs, removing unsubscribers ot bt

Jensen Brothers Coming to Gold Key Racquet Club

Presented by Gold Key Racquet Club and IMG

= Improves email de|i\/ery, tracks Fonmer Grand Slam Charmplons and TV Personallies Luks

and Murphy Jensen will be holding a special 2 day tennis
workshop at Gold Key Racquet Club in Morth Phoenix on

results and obeys b s S "
the law (CAN-SPAM ACT)
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* Email marketing services
automate best practices

= Provide easy-to-use templates

C4K Unique Idea our faithful supporters.

Remember - we could
o Our Malng List! never do all that we do

= Reinforce brand identity ~ s s —

Note: ifyou have trouble viewing the pictures In this email,
add us to your “safe senders" list end that may fix .

= Email addressed to recipient 18 7or 15

only

Click HERE to help with
“Christmas for Kidsl"

= Manage lists — adding new
subscribers, handling bounce- S—
backs, removing unsubscribers g P

m vlsna nomeparem's family. Days
filled with fun activities like board

= Improve email delivery, track T e

results and obey the law 7

Mark Your Calendars - December 19th 8PM
Musicians Brad Cunningham and Kyle Pudenz will be performing a benefit concert at:
The Underground Cafe
111 South Ninth Street, Suite 10
Columbla, MO
(For a location map, click HERE)




Email Marketing Is...

= Delivering professional
email communications

" To an interested
audience

= Containing information

they find valuable
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C}Ll]p Summer Institute for Teachers

Chicago Humanities Festival | July 27 & 28

:;Z; Online Research: New Approaches
-2=== 1o Teaching & Learning

chicagohumanities.org

Support CHFE

Find us on Facebook
Follow us on Twitter
@ Chi_Humanities

Jain Our Mailing List!

Upcoming Event
Jonathan Alter
The Promise:
President Obama,
Year One

Thurs. June 24th
@ 7:00 pm
Francis W. Parker
School

2233 N Clark Street

Join Newsweek
columnist Jonathan
Alter as he discusses
his new book, The
Promise: President
Nhama Vear Nne He

You're invited to the 2010 Summer Institute for Teachers, a two-day
seminar aimed at developing your classroom skills, held for teachers
from across the Chicago-metro areal

Over the years, the Chicago Humanities Festival has presented
Summer Institutes in history, urban planning, poetry and creative
writing. This year we're stepping into new territory, at the request of
many of our participating teachers: online research.

CHF is pleased to present a two-day institute designed and facilitated
by DePaul University research librarian and adjunct faculty
Paula Dempsey

Topics to be covered include:

how knowledge is organized

research as a process

deep reading vs. skimming and their connection to research
disceming a credible online resource

keeping track of your resources

free vs_ paid resources

plagiarism

Over the course of the two days. SIT participants will work in small
groups to explore these questions and others by tackling a single
research topic through multiple lenses.

DATES & LOCATION
Tuesday & Wednesday, July 27 & 28; 10 a.m. - 4 p.m.
DePaul Conference Center,
1 E. Jackson St. 8th Floor, Chicago

Lunch is included. 10 CPDU credits are available.

COST
This seminar is FREE!
A 350 deposit is required to reserve your place. The deposit will be
refunded upon your completion of SIT.




List Size: 2136

Open Rate: 30.1%
Location: Suwanee, GA
Customer Since: May 2005

Website: www.XtremeTransformationsPT.com

Announce training dates and special offers.

Track sources from sign-ups and review reports to
determine what advertisements to repeat

Use results from 3 minute customer satisfaction surveys for
guality control to determine bonuses and raises for trainers

Website statistics spike from 20 to 75 visitors when email
campaigns are sent

In 3 years, grown from in-home personal training with 2
trainers to 2 studios, franchise locations, 7 trainers and 2
companies, XtremeTransformations & Xtreme Bootcamp

“Constant Contact Email Marketing and Survey
products are the best bang for the buck...by far.”

Pete Peidra, CPT, AFTA,
Certified Personal Trainer

Copyright © 2011 Constant Contact, Inc.
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-------- TRANBTORMATIONS

Kireme Boot Camp

New 6 Metro Aiamia Locations il 100% Trade

Taayn G, Sumance, GA

Lost X3 b (from sive 16 10 Slze 6) with Xorese Beoot Camp in just 6 Months.

Dear Pam,

Xtreme Boot Camp now has 6 loactions in Metro Atianta
All avaliable at 100% trade.

4 weeks / 4 Days a week
45 Minutes a day
Bea of Gwinsent $279

2 Spoco is limited call now %o reserve your space!
R Al 770 4955008

Best of Accent
Gwinnett 2007

The Xtreme Team

We invite you to
Xperience the most
effective, most intense

and fastest weight loss S
program around. Call

now, all you have to lose

is weight!

770.495.5008




ATIR

natural nal care clinic..

List Size: 1,147

Open Rate: 34%

Location: Richmond, VA
Customer Since: November 2006

Gathering place to relax & have fun
Host parties & events

2 hour ramp up; first order 35mins after
first send

Free service for first time customers
Compelling offers and discounts
Announces new services

“There is an ebb and flow of clients in the salon
business and Constant Contact is the perfect tool
to help retain customers.”
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ATir

natural nal care cline.,

Atir Triangle Park May 2007

Dear Kathleen,
Happy Spring!

Beech Pedicure Sandals are here in fun, new colors and
styles, and those relaxing Aromatherapy Neck Pillows

| you enjoy at the salon are now on sale.

There are new Service Specials, and Essie’s Summer
Collection is here!

New, faster Manicures and
additional Service Spedials!

Our new manicure procedures will allow you to getin and out
quicker! We are not drying between every coat, which our
corporate stores have found to speed the process without
compromising the quality. Rest assured that our primary focus
will continue to be giving our clients a thorough, perfect, and
long-lasting manicure. So, let us get you on your way in less time,
or feel free to dry longer at the end of your manicure.

Frequent Client Punch Cards:

4 Manicures $80 save $8
4 Moisture Maintenance Manis (no polish) $68
save $8
4 French Manicures $92 save $8

Pedicure & Combo Spedals

.

10
Convriaht © 2011 Constant Contact. Inc.

FREE MANICURE

First time clients only
For guests 21 and older who live in the Richmend area.
1 coupon per group, other restrictions may apply.

Call 804-282-8100 to make your appeintment; mention Coupon Code CC.

Valid at: Atir Triangle Park
7ii0 Patterson Ave.
Offer Expires: June 30, zo

o7

an add a pedicure to
d for just $40 save $5
rd)
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Email Marketing Is Not...

Junk email
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Consumers Define Spam

s

| (0 unread) ahoot Mai, gu...i
WMlL Sign Out. "9&:"1’“" Classic

Yahoo! | My Yahoo! | News | Search the Web... | search |

_ Mobie | Options + | Help »
Home M 3 > ! !
[—

. Mailbox - New Mail

Erwwnomel | ff Doce Bactn~ Bhmovew ieepastend B Reprtsoen |
£ New Mail g |

 Search Mail | | Search the Web | gioyseartnoations

Try Priority InboxBeta

Hey, this is impo. ~er lose access to your account, you can send password reset info to ernie@apple-investor.com. This address is correct | Update this tue
address
Nl # > ZAGGmate™ - Tough s  Blue Mboutthesoads < > 4738
Tasks [&J[ A | Reportspam | D{lete | | Movetoy | Labelsy |  Moreactionsy = Refresh 1-50 of 2671 Older > Oldest »
TR T T i0 YWTUW Comment posted on "How Much Did You Lose with Perfect Stock Alert dot Com" - YouTube help center | e-mail option Mar 13 I
) YouTube Service bbath y has posted a t to your profile - YouTube help center | e-mail options | report spam sabbathcrazy h: Mar 13

AL

AALL

and more on the Web at www.AOL.com anee

tickets to Linkin Park and a ¢
ing your way from Windov

@ 2004 Arnarica Online, Inc. All Rights Reserved, Legal Notices | Privacy Policy | Download AOL Saved on,

I { ... | Fl adalaMew svinnen o BE- Nfficial Site

|




Incoming or Events
Outgoing Calls and Meetings

Copyright © 2011 Constant Contact, Inc.
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Email Place of Business Online
Signature Guest Book Presence

Eca |

Subject: |

Times New Roman -2 E|lB 1 U

=
1=

K Smitheen
WebDevelopersNotes.com

Web
. Developers
Notes

Customer & Prospect Database

Join Our Email List

Email:

Linked fiJ.

-

57% of consumers will fill out
a card to receive email alerts
when asked to by a clerk at a
local small business.

Source: Transact Media Group

13



Collecting Information and

Permission

* Include your logo
and brand identity

= Describe your email
content and how
often you'll be
sending

= Ask about your
customers’ interests
to stay relevant

= Ask for additional
contact information
when necessary

Constant Contact’

Connect. Inform. Grow.

Just 1 more step

Thanks for joining my email list. In addition to getting notice of new episodes of marctv, you will also be sent the first chapter of the
my eBook, The Edge Factor at no charge. Please take a second to complete this form and the download link will be emailed to you
within minutes. If you do not receive an email from [fEmarc GordonlE in the next couple of minutes, please check your spam folder.
Be sure to add me to your list of safe senders.

Your Email Address: marc@marcgordon.ca

Confirm your email address: |

Stay in the loop About you

Let us know when you would like to receive emails from us. Tellus alittle about yourself.

FirstMame | |

Email me about new marcty episodes

Company MName | |

0 Email me articles and promatie~ _atl help me
run my business better
- C ons ider

Preferr- " . sormat il a s ki ng f or
Yy O u i
a u d i e c e ' s

® HTML O Text prefecrred
s o ¢ i a |l

| Save Profile Changes | | Cancel | n et w o r k

Fourword Marketing uses [ Safelnsubseribe® which guarantess the permanent removal of vour email address from its mailing lists.
Mote: In each email you receive, there will be a link te unsubscribe or change areas of interest. Your privacy iz important to us - please read our

Email Privacy Policy.
You are on p2-jb597.ad.prodcc.net




Using a Permission Reminder

address book today.

address book today.

You are receiving this email from Doylestown Bookshop because you subscribed to our Loyal Customer
Club. To ensure that you continue to receive emails from us, add doylestownbooks@acl.com to your

You may unsubscribe if you no longer wish to receive our emails.

You may unsubscribe if you no longer wish to receive our emails.

You are receiving this email from Doylestown Bookshop because you subscribed to our Loyal Customer
Club. Te ensure that you continue to receive emails from us, add doylestownbooks@acol.com to your

U —
New Non-Fiction
New Fiction
Staff Picks-Updated
May Special Events

Children's Story Time -
NEW INFORMATION

‘Reserve your copy of

the new Harry Potter
book

*The Berenstain Bears

- Ill
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s
Bookshop. As always, included in the newsletter is the monthly
coupon. The weather is starting to warm up and summer will be
here before you know it. This month, we are featuring tons of
great new books, including new books by Michael Chaban,
Deepak Chopra, and J.R.R. Tolkien

The bookshop will also be host to a great assortment of special
events, from our usual First Friday celebration featuring a
children’s story time and authors Nancy Scott and Karen Tauber,
who will be on hand on Friday, May 6th to sign copies of their
books to Philadelphia icon Larry Kane, who will be here on May
12th to sign copies of Lennon Revealed. Also in May, we will host
another craft event, this time taking a pattern fram One Skein
Wonders. If you've never been to one of our craft events and are
even remotely interested, it's a great way to spend a Saturday
afternoon (May 19th).

Read below for further information about all our events.

Please take a minute to visit our website for further information at
www _doyl estownbookshop com.




Permission — What iIs It?

*Types of permission

=Explicit: Opt in from your website or
storefront

“Join our mailing list”

= Single vs. Double Opt-in

=Implicit: Requests for information /
registration forms, existing customer
relationship

=*No Permission: Don’t do it! While it
may seem tempting, it will have a
negative impact on your business.

J, Bran
Delete ms (746)
Drafts [9]
Inbox (%7)

Research
| This Old House
1 Work

= Junk E-mail [CE]

Outbox
Sent Items (2)
“warch Folders

= Folders
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1 i Fron

| ) HI$THSE Re|

=] pate: Tuesday

] Jacobs best prices
o] Tricia Ferguson save Q0%
4 9

-] Marcie Your nelg!

2]

=) pate: Monday
% Aciamo fomei PHAX)RRM
-1 Ruby Dunlap Can't find
-] Bernice this weeks

=) Date: Sunday

U N H - Lo mnonnh”

Can'tfind good drug s ¢
@ Ruby Dunlap [crumpar
3 To: DL -
LegalRXNedications |

price. We work all ove

Now you don't have to
worldwide,

Visit our site: "huop

And ger medications rl
VISA so we provide se

Hon, 25 Sep 2006 23:3




Coming Up With Valuable e
Email and Social Content Constant Contact’
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$'% Synergy

: o
= Share your expertise ]
‘ tcst)ysynargy

_ _ the creation shop ‘
= Use facts & testimonials

You hawve received this emai nawsletier rom Synergy | TCS because you have either
expressed interest in our services or are one of our exisfing clients. If you believe you

= Give guidance & directions T e e e
i
= Offer discounts & coupons info abou fhe fcs feam

By Candace Myers

So,you got yourself a blog.... TCS Blogs Recent Posts
Mow what? Start blogging!

u EXCIUSiVity & VI P Status Some of you may be thinking, " Feel the Need, the Need for

"What am | supposed to blog Speed"”

about?” You went and got a Colleen's blog-"Girls Guide 101"
bloa because vou were told

twiht’evr' ’ \ Home Profile Find People Settings Help Sign out

Name Breathing Time Yoga
BreathingTime e Tes
@ a I g Web http:/iwww.breath...
Bio Your Sanctuary for Health,
Healing and Beyond

® Hold contests & giveaways*

= Acknowledge your audience

a

Folow

Life is a Laugh at Breathing Time Yoga!
Register for Laughter Yoga early and

* Check applicable regulations ;‘:;“/"/ffogzc‘?:/‘fg];%% i
before deciding to hold a '
contest or giveaway

/90ZxCn via @constantcontact




Host large bodies of content...

On your website
In a PDF document
In a longer archived version

Email only essential information
Use bullets or summaries
Link directly to the information
Give instructions if necessary

Repurpose content sound bytes
for Social Media

Drive social content back to
Email Archive or Website

Copyright © 2011 Constant Contact, Inc.
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Come with Parker Travel Adventure
Group and meet fellow travel
enthusiasts near you. Join us for our
annual rafting trip August 23 - 26,
starting at the base of Glen Canyon.
There are still six spaces available for
anyone interested in joining the group.

Complete package start $399 with flights from New
York and Boston.

Read on...

Teachers! We'd love to see you at this
year's Summer Institute. Out topic?

Online research. Learn more and
register: http://conta.cc/bHeSoN

Chi_Humanities

ChiHumanitiesFest

18
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" Newsletters
= Frequency: Regular i.e. monthly / weekly
= Lots of educational content (typically non-promotional)
= Use bullets, summarize information, be concise

* Promotions / Invitations / Surveys
= Frequency: Depends on your business and sales cycle Eemmmr ——

= Focus on promotion / limited content
= Use content to invite click-through or other action

® Announcements
= Frequency: Event-driven

= Press releases, holiday greetings, thank you cards...
= Use content to build deeper relationships
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Calling Your Audience to Action

= (Calls to Action include...

" Links to click on

ila is nominated for the WBZ-TV A-List as one of Boston's "Best" businesses

The voting ends Friday, June 1s

| I nfo rm atio n to pri nt O ut If you haven't voted already, take a moment and vote now!

Help us win our category as Boston's "Best" Mediterranean Restaurant!

is easy. Just follow this WBZ-TV A-List link
cast your ballot for Avi

* Phone numbers to call
= Instructions for reading the email

= Instructions for saving the emalil

= Describe the immediate
benefits...

= What'’s in it for your audience?

= Why should they do it now? A&t .
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Frequency & Delivery Time

* How often to send
= Create a master schedule — be consistent!
= Include frequency in online sign-up “Monthly Newsletter”
= Keep content concise and relevant to planned frequency
= Invest time to repurpose content on social channels

" When to send

= When is your audience most likely to read it?
= Day of week (Tuesday & Wednesday)

= Time of day (10am to 3pm)
= Test for timing
= Divide your list into equal parts
= Send at different times and compare results

ﬁ = Re-stimulate social conversations: repost, retweet
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X

Is Your Email Fabulous or Filtered?

ESP
Z 1\

h Email Authenticated
v f § \

AOL MSN Yahoo  other ISPs

Deliverability issues:

Image blocking Block-listing Filtering & Blocking (Avg 81% delivered —
Individual filters Friends-listing CTCT 97%*%)

Bouncing Reputation

Challenge responses  Sender authentication

Blocking

**Return Path verified
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Avoiding “Spam-speak”

The words: free, guarantee, spam, credit card etc.
ALL CAPITAL LETTERS

Excessive punctuation !!!, ???

Excessive use of “click here”

$3$, and other symbols

No “From:” address

XXX XXX

Misleading subject lines

Example: Typical spam “From” and “Subject” lines

!| | |g| Fraom |Sul:uject |Received v |Size |
¥ 4] DankKeyes Cash credit / Home credit Sat 9/9/2006 3:1... 1KB

=] acrylate How to be irresistible to the opposite sex 4179-4 Sat 9/9/2006 3:0... 1KB
! =1 Louella FRIGIQF IRITFITFINININ? Fri9/8,/2006 10:2... 3KB

=] Andres Alexan... Hey you! Fri9,/8,/2006 3:08 ... 697 B

1 1 vendor. actual ~~.~Guaranteed Instant Approvall.! Fri9/8/2006 3:41 ... 2 KB

-1 bosonic Increase sexual satisfactionsil 7344 Fri9,/8/2006 1:51 ... 11 KB



Getting Email Opened: Two Key et~

Elements Constant Contact’
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=“Subject” line and “From” line

=Show of hands...

st bey - MDonald, Bran
Deleted Items (711}
prafts [9)
Inbox (91)
§ Convection foe 10ds
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Getting Email Opened

* The “From” line — Do | know you?

* Use a name your audience M—

recog n | ZeS | Click her! to enable Instant Search
Y25 1|8 From Subject
= Include your organization | Matt Long Need Report
name Or brand E Lynn.Mann@AOL.com Re: Peak House glass
= | JoeHahn RE: Proposal
. . =) Nancy Feldman RE: Legal Compliance
= Refer to your business in the
same way your audience does

= Be consistent
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11 - 7 -
® The “Subject’ line — do | care?
= Keep it short and simple —'—
= 30-40 characters including ) Inbox
SpaceS (5'8 WOI’dS) |CI\|cfh: here to enable Instant Search
!|£l| 0 ||!-]| Fram |5u|}jtl:t
= Incorporate the immediate benefit 1 MattLong Need Report
of Openlng the emall = Lynn.Mann@AOL.com Re: Peak House glass negat
= Joe Hahn RE: Proposal
= Capitalize and punctuate carefully B Nancy Feldman RE: Legal Compliance ”""“'l
= Avoid copying the techniques
inherent in spam emails
Email messages that mention 30% of consumers say the Emails with shorter
Facebook in the Subject Line “subject" line most often subject lines significantly
will have a 32% higher open determines whether they outperformed emails with
rate than those that don'’t. open an email or delete it. longer subject lines.
-Worldata, 2011 Source: DoubleClick - MailerMailer
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Show 50 ¢ Emals| Go|
Spam  Opt
Date Sent v Emall Name Sent Bounces Reports outs Opens Clicks Forwards
342011 March newsletter 159 06% 0 0 430% 59% Uﬁ
() (68  [4)
212112011 February promofions 1 0 0 0 100.0% 0 Uﬁ
()
218/2011  February Open House 169 59% 0 0 440% 129% Uﬁ
(10) IR
21412011 February Newslatter 168 58% 0 0 390% 48% Uﬁ
(10) 62) (@)
1142011 January promotions 168 53% 0 0 463% 122% Uﬁ
@ 4




Deal with Bounced & i~
Blocked Emaill Constant Contact’
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" Non-existent address

= Check for obvious misspellings

= Try to obtain a new address —

Email: | Webinar Invitation ]

Bounce Category
Non-existent address

= Undeliverable/mailbox full/
email blocked .

= Try re-sending later

Undeliverable
Mailbox Full

YVacationfAuto Reply
Other
Blocked (il

| Export»l | Remove | | Do Not Mail I I'Refr’esh I

Oooooojo

= Correct temporary issues

= Obtain a new address if a
recurring issue is present



Encourage and Reward Email e
Forwards and Online Reviews Constant Contact’
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= Use your forward report to:

Forwards
n Th an k peop'e Who fo rward Email Address Status Date Forwarded
. smicklovich@constantcontact.com E‘. Active 10212011 9:89 PM EST
your emal |S astern@constantcontact.comm = Active 127282010 7:44 PM EST
khebschi@constantocontact.com E" Active 12282010 744 P EST
u Learn about the Value Of dbrissenden@constanteontact.com B Active 12/26/2010 7:44 PM EST
4 kobrien@constanteontact.com B Active 127282010 7:44 PM EST
your emall Content astern@constantcontact.com E‘, Active 1212812010 7:44 P EST
= Encourage online reviews [Save s List || Bport
by those who forward your
. Shon
emal IS Went "Goloco” for the first ime today. Wow!
™ March 11 at 4:37pm

Boloco nice - what'd u get?
Sunday at 6:19pm

* Help your most passionate
customers spread the word

Shon Boloco rice, steak, caramelized onions, black beans,
Asian slaw, habanero, sour cream, broccoli, carrots, on a flour

= Ask them to forward your ‘ Eﬁfﬁﬁﬂ nessare. T s awbonra et o
. . . W, to job.
email and write online

Sidenote - The folks over at the Common location have to be some of

reviews fhe nicest

Sunday at 8: 10pm
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Understand Unsubscribe Requests

® An unsubscribe request
happens when your
subscriber no longer
wants to receive your

emails
_ Cattle Dog Coffee Roasters Events
= Offer your sybscrlbers Shades of Gray
permanent list removal performing live at Cattle Dog Coffee Roasters
Friday, February 25th
= Best practice is automatic 6-6pm

Join us for great coffee, food, and music.

removal with an _
. . Featuring Lobster Rolls and New England Clam Chowder
unsubscribe link Join Our Mailing List

Cattle Dog Coffee Roasters
2416 N. Heritage Oaks Path
Hemando, Flonda 34442
At

Forward email
E SafeUnsubscribe’ r

This email was sent to mdo-sbdc@atlantic.net by cattledogroasters@embargmail.com |
pdate Profile/Email Address | Instant removal with Safeldnsubscribe™ | Privacy Policy.
Cattle Dog Coffee Roasters | 2416 M. Heritage Oaks Path | Hemando | FL | 34442
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Reduce Unsubscribe Requests

* Why do people unsubscribe?

= Qver-communication

You have successfully unsubscribed

= [rrelevant content

Thank you - We have received your unsubscribe request and have removed

jarnold@constantcontact.com from our list.

= Poor targeting

We are sorry to see you go!
Please take a moment to tell us why you chose to unsubscribe. (optional)

* Enable your audience
to leave comments
when unsubscribing

»

from your IiSt 150 characters remaining

= Take action on feedback



List Size:

Customer Since:

4,656
Open Rate: 47.5%
Location: Dallas, TX
May, 2005
Website: www.Kittrellriffkind.com

Segments lists to send targeted information to

four distinct audiences resulting in a
staggering 47.5% open rate

Use click reports to inform newsletter content

and gauge campaign success.

Immediate increase in web site traffic and
telephone inquiries after each newsletter.

Saves more than $14,000 year in design,
printing and postage costs.

“Constant Contact is an integral part of our growth and
success.”
Barbara Kittrell, co-owner

Customer Spotlight: Kittrell/Riffkind e~
Art Glass

Constant Contact’

Connect. Inform. Grow.

March 2009

Kittrell/Riffkind Art Glass Newsletter

Gallery Update

Barbara,

Don't you love it when the daffodils and tulips start
peeking up out of their beds and the flowering trees are
all abloom and the winter chill leaves the air?

Signs of spring are all around us as we ready the gallery
for this next weekend's Featured Artist Series opening.
The gallery has a whole new look for spring --- new work,
new artists and new ways to make you smile!

Come check us out!

David, Barbara & Michael

Featured Artist Series 2009

We're stepping into spring with the first of our Featured
Artist Series for this year. We will be showcasing
fabulous new work from some of our favorite artists.
They have all really outdone themselves this time!
Featured will be George Bucquet, Eric Edner, Jason
Lawson & Leigh Wyatt, and jewelry maker Carter
Seibels.

The opening reception will be this coming Saturday,
March 14th from 1:00 - 5:30pm. Join us for the opening
and meet Jason & Leigh, who will be visiting us from the
Hill Country. The exhibit will continue through April 4th.

See you there!

e

Photos of some of the featured work is on our website --- and more will be posted in
the next couple of days. Go ahead and sneak peek!

® Visit the Exhibit



http://www.kittrellriffkind.com/

List Size: 2952

Open Rate: 23.8%
Location: Decatur, GA
Customer Since: Sept 2005

Website: www.dekalbchamber.org

Keeps members & subscribers informed about events with a
weekly newsletter

Utilize campaign scheduling to send reminders for seminars
and events

Increase their non-dues revenue through paid member
advertising opportunities with e-blast sponsorship campaigns
and ad space in the weekly newsletter

Offer 3-part series Constant Contact seminars regularly

“Constant Contact is an invaluable marketing resource for our members.
Given the slowing economy, this is a key time for them to invest in tools
that will allow them to nurture their current customer relationships. Having
Pam available to give seminars and answer questions is an important
asset to our community and we’re excited to be working with her.”

Janniece Leonard, Marketing & Communications Manager
DeKalb Chamber of Commerce

Copyright © 2011 Constant Contact, Inc.
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e-blast Sponsorship
HARDRIGHT BAKERY &

CATERING, INC.

Dekah (hamber of Comemeri e Membor

Sponsored e'bIaSt
Hardright Bakery & Catering, Inc.
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Hardright Bakery &

Catering, Inc.

Paud M. Hardy, CEO

2107 Cloverdele Drive SE
Secegla 30316
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Chamber of Commerce

MHHIB e-messae

Week of August 13, 2007

p Friday, August 10, 2007
mber Members & Friends

hamber of Commerce invites you to attend the many

networking opportunities available to you through your
7d associstions with the Chamber. Each month we will
iable workshops and events designed to assst you in
Jsiness.

the DeKalb Chamber is to support, promote, and wiu
spment in DeKalb County through public policy, busi
ational and

, August 15th - Network DeKalb Leads

1st & 3rd
f the month w “Network ,
DeKalh
the DeKalb
eads Group. It's §
hamber Members &
Take advantage @ |
spportunity  to
ith professionals 3

3% Quarter 2007

am - 1:00 pm
ber Members -

rs: $15.00
+ed on a first- come, first- served basis.

are welcome but an RSVP is

eaawed. Help someone get to know your
company Bring a door prize.
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Take the Next Step

Email + Social =

Success, Guaranteed.

Sign up for a free Email Marketing trial.
Satisfaction guaranteed.

Arm yourself with the tools, playbook, and coaching to get your first campaign in
front of your email subscribers and social networks. Watch your business grow!

Sign up today! Fill out a card at the registration desk
or
Call toll-free: 866-876-8464

Attend a Free Webinar Get a Social Media Quickstart!
Learn more about how social media Get started building connections
marketing can help small business and through social media marketing,
nonprofits optimize marketing efforts. today!
constantcontact.com/learning-center socialguickstarter.com



http://www.constantcontact.com/learning-center/index.jsp
http://www.constantcontact.com/learning-center/index.jsp
http://www.constantcontact.com/learning-center/index.jsp
http://www.socialquickstarter.com/
http://www.constantcontact.com/learning-center/index.jsp

Social Media at |
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Toni R. Harris
Authorized Local Expert
Constant Contact, Inc.

Email: toni@toniharrisspeaks.com :-‘»"’ -
713.387.9273, cell
Toni-harris.com

Facebook.com/toniharrisspeak
Youtube.com/toniharrisspeak
Twitter.com/toniharrisspeak
Linkedin.com/in/toniharrisspeak

Listen to my radio show!
Online — www.drasticstepswithtoniharris.com
By Phone — (347) 989-1363



mailto:toni@toniharrisspeaks.com
http://www.drasticstepswithtoniharris.com/

